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1.2 worksheet

 Match each picture with the correct description of the product.

A B C D

E  F  G H

1	 If	you	often	have	a	cold	or	are	allergic	to	something	which	makes	you	blow	your	nose	all	the	
time,	you	will	simply	love	this	clever	device.	It	is	a	tissue	holder	that	can	be	fastened	to	your	
head	with	a	strap	so	that	you	don’t	have	to	dig	into	your	pockets	every	time	you	need	a	tissue.	
The	strap	is	made	of	white	leather,	while	the	plastic	holder	comes	in	light	blue	or	dark	green.

2	 Tired	of	using	a	knife	to	butter	your	toast?	Then	this	is	exactly	what	you	need.	This	stick	was	
designed	after	the	stick	type	glue	and	works	exactly	the	same	way:	just	unscrew	the	cap	and	
turn the bottom for the right dose of butter. It is made of plastic and fits right into your hand.

3	 This	practical	cap	is	useful	if	you	work	for	a	company	where	meetings	are	frequent.	It	helps	
you	participate	in	the	meeting	–	though	not	very	actively,	as	it	is	designed	to	allow	you	to	sleep	
while	standing,	by	preventing	your	head	from	toppling	forward.	It	also	has	an	excuse	printed	
on	its	front	in	which	you	explain	why	you	cannot	remain	awake	and	pay	attention.

4	 This	product	is	the	combination	of	a	raincoat	and	an	umbrella	and	it	provides	perfect	
protection	against	all	rains	and	showers.	The	coat	is	made	of	transparent	material	so	it	does	
not	block	your	vision	in	any	way,	but	it	keeps	out	each	drop	of	water.

5	 You	don’t	have	to	wear	these	glasses	all	the	time	–	only	when	you	apply	eye	drops	to	your	own	
eyes. Forget about shaky hands and trembling eyelids: these glasses guarantee 100% efficiency 
and	each	drop	is	going	to	land	where	it	should.

6	 This	product	has	also	been	designed	for	exhausted	Japanese	people:	it	helps	you	sleep	while	
travelling	to	work,	by	supporting	your	chin	and	making	sure	you	do	not	fall	over.	The	crutch-
like	device	is	made	of	plastic	and	has	a	small	cushion	at	the	top	where	your	chin	rests.

7	 Today	many	women	would	like	to	go	back	to	work	after	giving	birth	as	soon	as	possible.	This	
product	is	ideal	for	stay-at-home	husbands	who	would	like	to	take	over	all	the	responsibilities	
of	a	mother,	including	breastfeeding.	This	is	the	modern	realisation	of	gender	equality.

8	 Are	you	a	fan	of	spaghetti	and	pasta?	Do	you	always	have	to	hurry	with	your	lunch?	Well,	this	is	
no	problem	any	more:	with	the	new	pasta	ventilator	you	can	make	sure	your	pasta	has	the	right	
temperature	without	having	to	wait	for	several	minutes.	Modern	design,	minimum	noise.
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A B
You have seen a TV show 

advertising a pasta ventilator 
and it was so convincing that you 
would like to buy one for yourself. 
You love pasta but it is always too 

hot when you want to eat it, so 
the ventilator would be a great 
help. Unfortunately, it is a bit 

expensive and you only have little 
pocket money so you ask your 

brother/sister to  
help you out. 

It will not be easy,  
but you never give up.

One of your friends told 
you about the newest crazy 
Japanese product: a pasta 

ventilator and you had a good 
laugh about it together. You 
think it’s an incredibly silly 

idea. You hate pasta anyway. 
Your younger sister/brother 
can be influenced very easily 
and s/he already owes you 

some money that you lent him/
her for buying a stick type 

butter which s/he used once 
and then forgot about it. Now 

s/he has another idea…
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‘especially for you’ cards
Group 1

You work for an advertising agency. the agency’s latest policy is preparing specialised ads for 
customers with different needs. the product you have to advertise is a new book called sChULZe’s 
esseNtIAL GerMAN GrAMMAr. Your potential customers are:

a 16-year-old
hippie who

raises objections
to everything
on principle

a 35-year-old
housewife

who doesn’t like
to spend 

more money
than she has to

a 65-year-old man
who used to be

a rebel
but now is

rather
conservative

 Write the three different ads in at least five sentences each. You can 
make up any information you like about the product.
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Group 2

You work for an advertising agency. the agency’s latest policy is preparing specialised ads for 
customers with different needs. the product you have to advertise is a kitchen aid blender which you 
can use to mix or liquidise things. Your potential customers are:

a 16-year-old
hippie who

raises objections
to everything
on principle

a 35-year-old
housewife

who doesn’t like
to spend 

more money
than she has to

a 65-year-old man
who used to be

a rebel
but now is

rather
conservative

 Write the three different ads in at least five sentences each. You can 
make up any information you like about the product.
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Group 3

You work for an advertising agency. the agency’s latest policy is preparing specialised ads for 
customers with different needs. the product you have to advertise is an exercise bike which helps you 
keep fit. Your potential customers are:

a 16-year-old
hippie who

raises objections
to everything
on principle

a 35-year-old
housewife

who doesn’t like
to spend 

more money
than she has to

a 65-year-old man
who used to be

a rebel
but now is

rather
conservative

 Write the three different ads in at least five sentences each. You can 
make up any information you like about the product.
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Group 4

You work for an advertising agency. the agency’s latest policy is preparing specialised ads for 
customers with different needs. the product you have to advertise is a feng shui mirror that regulates 
the flow of chi in your home. Your potential customers are:

a 16-year-old
hippie who

raises objections
to everything
on principle

a 35-year-old
housewife

who doesn’t like
to spend 

more money
than she has to

a 65-year-old man
who used to be

a rebel
but now is

rather
conservative

 Write the three different ads in at least five sentences each. You can 
make up any information you like about the product.
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2.3 worksheet

Advertising tips (gap-fill)
Look at the following advertising tips and fill in the gaps with the words from the box:

ordinary           means        turn off          strengths             modest
message         trap      two      easy          viewpoint

DesIGN
Your advertising material helps to form your image, so make sure you are happy with the design, 
however (1) __________ the style and usage. Use typefaces and logos in a consistent way. Maintain 
a balance between what you want to say and how your designers want to say it. Don’t allow the (2) 
____________ to get over-complicated. 

laNGUaGe
In all of your advertising material take care to see things and hear things form your customers’ (3) 
_________. As a knowledgeable supplier there is always a tendency to present information from 
a technical and informed standpoint. Remember that your customers are (4) __________ people 
without good technical understanding. You need to spell things out, using clear simple language. Do 
not fall into the (5) __________ of thinking that complicated language will help build an image of 
professionalism and intelligence – people will just (6) _________. The mark of true professionalism 
and intelligence in advertising is the ability to convey complex issues to the public in a manner that is 
interesting and (7) _________ to digest. Thomas Jefferson suggested that “The most valuable of all 
talents is that of never using (8) ________ words when one will do.”

cUsTOmer beNefITs
Translate your offer into meaningful customer benefits. Focus your message on a few key (9) ______
___ of your offer and express these in terms of benefits to your customers. What does it all mean to 
them? Give them something to relate to, so that you don’t just talk about what you do – talk about 
what it (10) _________ to your customers. How will it make their lives easier, better, less stressful, 
whatever is relevant.

Comprehension questions:

1 what balance is important when you talk about design?

2 What is (and what is not) the mark of true professionalism and intelligence?

3 What did Thomas Jefferson suggest? (Rephrase the quote in your own words.)

4 how should you express the key strengths of your offer?

Add your oWn Ad



3.1 worksheet

Broken english – funny slogans handout

broken english – funny slogans

 Each of the following slogans is funny because its English is “broken” 
– that is to say, not perfect. Have a look at them and answer these 
questions:

1 what did the writers want to say and what did they end up saying? 
2 which word or expression is responsible for the change in meaning?

1 In a Bucharest hotel lobby:
The lift is being fixed for the next day. 
During that time we regret that you will be unbearable.

2 From a Japanese information booklet about using a hotel air-conditioner:
Cooles and heates: If you want just condition 
of warm in your room, please control yourself.

3 In a rhodes tailor shop:
order your summers suit. Because is big rush 
we will execute customers in strict rotation.

4 In a Moscow hotel across from a russian orthodox monastery:
You are welcome to visit the cemetery where famous russian and 
soviet composers, artists and writers are buried daily except thursday.

5 In a Copenhagen airline ticket office:
we take your bags and send them in all directions.

6 In a Norwegian cocktail lounge:
Ladies are requested not to have children in the bar.

7 outside a hong kong tailor shop:
Ladies may have a fit upstairs.

8 In a Budapest zoo:
Please do not feed the animals. 
If you have any suitable food, give it to the guard on duty.
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3.2 worksheet

Listening handout

 1 Listen to Paul, an English boy, comparing three books he read in 
the summer. Put  the name of the authors and the title of the books into 
the table below:

author (1) (3) (5)

title (2) (4) (6)

 2 Listen to the text again and answer the following questions.

a) Which book did Paul read the fastest? Why?
_______________________________________________________________________
b) What was the problem with the short story collection?
_______________________________________________________________________
c) Which book was the least modern?
_______________________________________________________________________
d) Which story had Paul already seen on film?
_______________________________________________________________________
e) Which book did Paul finish on the very last day of the summer holiday?
_______________________________________________________________________
f) Which book does Paul describe as “spellbinding”?
_______________________________________________________________________

 3 Listen again and note down as many comparative and superlative 
structures from the text as you can.

comparative superlative
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4.3 CHeCkLIsT (onLY FoR THe TeACHeR)

If you want to be a good speaker…
– Do plan what you are going to say (practice with a partner)
– Do speak up
– Do check your timing
– Do use hand gestures
– Do make eye contact with all members of your audience
– DoN’t speak too fast
– DoN’t give too much or too little information
– DoN’t forget about your audience
– (Don’T read what you say word for word)

Add your oWn Ad



5.2 AssessMeNt sheet

Name of the group ________________

Criteria Rating Comments

Speakers of the show

Interesting	

Speed	and	volume

Use	of	English

1							2							3							4							5

1							2							3							4							5

1							2							3							4							5

Leaflet

Nice	layout	

Easy	to	understand	

Convincing

1							2							3							4							5

1							2							3							4							5

1							2							3							4							5

I	think	that	the	best	thing	

about	the	show	was…

A	good	idea	for	this	group’s	

next	show…
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5.3 seLF-AssessMenT FoRM

 Think about the last five lessons and the leaflets and shows you 
have made. Finish the sentences so that they are true about YOU.

1  What do you think about the leaflet and the show that you made? What was good about it? 
What	could	be	better	for	next	time?

__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________

2	Did	you	enjoy	working	in	your	group?	Why?/Why	not?
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________

3	What	did	you	learn	in	this	project?
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
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